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How one Dealer Built AL Fixtures 
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Window Displays that Boost Business 
Part Il Oct. 29, p. 23 
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the cee Jan. 23, p. 16 


American Lumberman as an Educa- 
tional Force Feb. 6, p. 34 


Feb. 20, p. 52 
Letter to the President....Mar. 5, p. 36 


Why New Lumber Grades? (Guest 
Editorial) H. V. Simpson, Exec. 
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Award-Winning Farm Building Proj 
ects—Dealers and farmers work to 
gether to promote Farm operating 
efficiency Feb. 20, p. 62 
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Ther e's 
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Co.) Lancaster, Penna,........c0000000 
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By Ira 8S. Fields, Chicago, Il. 
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ment 


Are You Liable for your Sales Con- 
tracts? (Part I) by Earl W. 
Mounce, Prof. of Law, U. of Md. 
and Robley D. Stevens, Business 
Consultant, Was wemeadt ~ BA Ghsecess 

wodune 11, p. 58 


Help.ul Aids to Sales Analysis (H & 
S Lumber Co.) Charlotte, N. C. 
‘a June 11, p. 62 


How to Have a Better Price Book 
(Bernie Barber & Associates) Fres- 
no, Calif.... June 11, p. 68 


Workshops (Peter Kuntz Co.) Dayton, 
Ohio....... ‘ June 11, p. 108 
Texas Workshop—Lbrmns, Assn. of 
Texas inivbisedinaid June 11, p. 108 


There's A Setter Profit in Piece 
r ricing (Arcadia Lbr. Co.) Arcadia, 
Calif... June 25, p. 32 


Establish a Sound Credit 
Richard Sanzo, (Dun & 
Inc.) New York, N. Y. 

woe Aug, 6, p. 64 


lHiow to 
Policy 
sradstreet, 


Compensate their Sales 
Surveys (1st report)...... 
Aug. 6, p. 52 


liow Dealer 
men-—See 


Are You Liable for Your Sales Con 
tracts? PartlIl by Earl W. 
Mounce, Prof. of Law, U. of Md. 
and tobley D. Stevens, Business 
Consultant, Was eed D. C 

Aug. 6, p. 18 


Small Town Dealer Does $500,000 vol 
ume (R. F. MeGowan Bldrs. & Sup- 
ply Co.) Slippery Rock, Penna 

, Aug. 6, p. 


How to Improve Profits by Analyz 
ing Sales (Lumber Service Co., Paul 
Hollenbeck) Burbank, Calif.......... 

Aug. 20, p. 60 
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What About Profit-Sharing Plans ?— 
Summary of Dealer Practices (See 
Surveys) (2nd report)....Oct. 1, p. 62 


Keep One Step Ahead of Competition 
(Robertson Lbr. Co.) Grand Forks, 
N. D Oct, 1, p. 66 


Revolving Budget Plan Builds Busi- 
ness (Building Center Stores) Glou- 
cester & Rockport, Mass 

Nov. 12, p. 


How 2,000 Dealers Helped One An- 
other Improve their Net Profits 
(Hood’s Clinies)........Nov. 12, p. 104 


Material Handling 
& Equipment 


Predicts $1 Billion Annual Savings 
by Improved Materials Handling 
ethods (Round Table Discussion 

reported by House & Home) 
Feb, 20, p. 8 


Modifies as Trucks for Increased 
Utility (W. E. Cooper Lumber Co.) 
Los Angeles, Calif Feb, 20, p. 60 


Straddle Carrier Pays its Way (H. E. 
Lauterbach Lbr. Co.) Bartonville, 
ibe: seuistentunkincencsntévctbbiensred Feb, 20, p. 66 


Fork Lift Doubles as Carrier (Barber- 
ton Wholesale Lbr. Co.) Barberton, 
Ohio Mar. 5, p. 52 


Truck’s Scissor Lift Jacks Up Sales 
Volume (City Lbr. & Supply Co.) 
Kenosha, Wis Mar. 19, p, 68 


Pole Sheds for Efficient Storage 
(Knecht Lbr. Co.) Rapid City, 8. D. 
May 14, p. 86 


Small Job on Long Loads by Lock- 
Tite Bar—(Colorado Dealers) 
June 25, p. 48 


Peewee Tractors Slice Order-Filling 
Time 50% (Warington Lumber Co.) 
Garden Grove, Calif Aug. 6, p. 72 


Hand Trucks Speed Manual Handling 
(Sossamon Lbr. Co.) Ozark, Ark 


Likes Heavy Duty Truck Body (Build- 
ing Center Stores) Gloucester, 
Oct, 1, p. 60 


Builders Like Straddle-Carrier De- 
liveries——Wilbur Lauterbach (W. H. 
Lauterbach Lbr, Co.) Bartonville, 
SUI: Senjetinabeadiensghboensbesnsiose Nov, 26, p. 32 


Two Men Unload Lumber Car in 50 
Minutes (Sterling Lumber Co.) Blue 
BORON, Tike ssevesrvscssvenese Nov. 26, p. 64 
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Stores & Yards 


Sample Products Make Selection Easy 
(Wilbur Lbr. Co.) Waukesha, Wis. 
Jan, 9, p. 55 


Lumber & Glass Work Together in ar- 
chitect-designed showroom (Blan- 
chard Lbr, Co.) No. Hollywood, 
i shedicdcessilaovatendebeonaitl Feb. 6, p. 40 


New Washington State Store — For- 
mula for Success — Easy to Buy, 
Easy to Sell (New Lumber & Harid- 
ware Co.) Seattle, Wash 

Feb. 6, p. 44 


New Showroom Stops Traffic (Fuller- 
ton Lbr. Co.) Freeport, Ill 
Feb, 6, p. 46 


Shopette — “Quick and Easy Shop- 
ping” Self-Service (National Lbr. 
Co.) St. Paul, Minn Feb. 6, p. 48 


How Mr. Troup Did It—‘“Makes Shop- 
ping Easier in Remodeled Store” 
(H. H. Troup & Co. Kankakee, Ill. 

Feb. 6, p. 50 


How to Run a Cash-and-Carry Yard 
(Hi-Line Lbr. Co.) Seattle, Wash 
Feb, 20, p. 72 


Small Town Yard Grows Up (Mead 
Lbr. Co.) Columbus, Nebr 
Feb, 20, p. 86 


Branch Store Keeps Sales at Home 
(Corbett Lbr. Co.) Tueson, Ariz..... 
Feb. 20, p. 104 
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Roof (DeVille Lumber Co.) Canton, 
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County Lumber Co.) North Hayden, 
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ren, Ohio Apr. 16, p. 80 


Forced Moving Proves “Blessing in 
Disguise” (Lowry Lbr. Co.) Minne- 
apolis, Minn May 14, p. 6 


Functional Design Encourages Wider 
use of Lumber (Hillsdale Builders 
Supply Co.) San Mateo, Calif 

May 238, p. 


Let’s Visit Holt’s New Yard (Holt 
Lumber Co.) Milwaukee, Wis. ........ 
June 25, p. 24 


Grand Opening Sales Total $5,000 at 
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brook, Conn Aug. 6, p. 62 
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(Micklin Lbr. Co.) Omaha, Nebr..... 
Nov. 12, p. 94 


Operation Home Improvement 


4 
3 Plans to Stimulate Repair, Remodel- 
ing — Action — OHI — NRLDA 
calendar Jan, 23, p. 56 
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py eee V. Blackstock, (H. 
. Blackstock Lbr. Co.) Chairman 


of OHI committee......Feb. 6, p. 70 


Industry Leaders Launch OHI—Gov- 
ernment Officials Promise Financial 
Aid for home improvements 

Feb. 6, p. 


OHI Merchandising Kits Available for 
Dealers Feb. 6, p. 122 


OHI Works at Dealer Level.................. 
Mar. 5, p. 54 


Making OHI Work for You 
Apr. 2, p. 41 


OHI—Merchandising Roundup (News 
Section) Apr. 30, p. 10 


Pilot OHI City of the East, Erwin 
Glauber, Secy. (Interstate Building 
Material Corp.) White Plains, N. Y. 

May 14, p. 64 


OHI News of Dealer Interest (Various 
dealers Quotes) June 11, p. 16 


Post-OHI Announce Fall Dealer Pro- 
motion July 9, p. 12 


OHI in Action — Showcase House 
Dramatizes Better Living—4 deal- 
ers (Millard Lbr. Co.) (Millard 
Home Bldg. Service) (Red Oaks 
Mill Lbr. Co.j (Red Oaks Mill Ma- 

ysie, N. Y... 
uly 9, p. 54 


Helps Contractors Promote OHI (H. 
W. Blackstock Lbr. Co.) Seattle, 
RR ES Ree ier Oct. 1, p. 52 


Pricing 


Realistic Pricing Formula Builds a 
Thriving Business (Watker & Hal- 
lowell) Sarasota, Fla...Jan. 23, p. 54 


Price Book Stops Profit Leak (Harris 
Lbr. Co.) Providence, R. I 
Feb. 20, p. 90 


How to Have a Better Price Book 
(Bernie Barber & Associates) 
Fresno, Calif June 11, p. 68 


There’s a Better Profit in Piece-Pric- 
ing (Arcadia Lbr. Co.) Arcadia, 
i June 25, p. 32 


Stop “Guesstimating the Job” (James 
P. Adams) Aug. 6, p. 58 


Public & Employe Relations 


No Truants at this Dealer’s School 
(Wright-Bachman Lbr. Co.) Indian- 
apolis, Ind May 14, p. 84 
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Come and Get it—‘“Free Breakfast 
(W. J. McCready Lbr. Co.) Eugene, 
Sees ossceshepeveniovencesiavelind May 28, p. 34 


Utility Bldgs. loaned to customers to 
store tools (Fairborn Lbr. Co.) 
Fairborn, Ohio June 11, p. 72 


How Does Your Yard Rate? (Test of 
public relations) (Fla. Lbr. & MW 
Assn.) Orlando, Fla.....Aug. 20, p. 64 


Product Merchandising 


Outdoor Living article—‘$62,000 Sea- 
son in Patio Sales” (Romney Lbr. 
Co.) Salt Lake City, Utah................ 

23, p. 34 


Heavenly Gain in Church Furniture 
Sales (Buchanan Lbr. Co.) Cum- 
berland, Md . 23, p. 60 


Green Pastures in Outdoor Living 
Market Feb. 6, p. 58 


Sets Off Chain Reaction Among Atom- 
ic Workers (Home Improvement 
Packages and Power Tools) (Doh- 
erty Lbr. Co.) Albuquerque, N. M. 

20, p. 100 


Brief Course in Kitchen Selling (Har- 
ris Lbr. Co.) Providence, 
. 20, 


Tips to More Fence Sales—Anaheim, 
Calif., Tacoma, Wash., Chicago, IIl., 
Pendleton, Ore., Anaheim, Calif., 
Seattle, Wash., Monrovia, Calif., 
Milwaukee, Wis., Appleton, Wis., 
Denver, Colo....-.cossccce. Mar. 19, p. 72 


Six Steps to More Ladder Sales 
(Steinman Bros. Lbr. Co.) Ada, 
Ohio (Gee Lbr. Co.) Chicago, Il 

Mar. 19, p. 134 


Make Money With Masonry Products 
(Merner’s) Palo Alto, Calif 
Apr. 16, p. 60 


How to Sell More Hand Tools (Stan- 
ley Works) New Britain, C 
priniipaneginevateinsivovoiepvessiivonend Apr. 30, p. 38 


More Profit with Lumber Packages 
(McWilliams & Ramsey) Modesto, 
vali May 14, p. 68 


Nail-On Brick—Interest Grows in new 
Lightweight brick (Ludowici-Cela- 
don Co. Mfgrs.) Chicago 1, 

May 14, p. 70 


Plywood Marts—Another Sharp Com- 
petitor 


Start Big Summer Plywood Promo- 
tion (Douglas Fir Plywood Assn.) 
May 14, p. 110 


Demonstrations plus Follow-Up-Sales 
(Demonstrates Appliances)—(Rich- 
ards & bndenenstd New Braunfels, 

, May 28, p. 38 


BUILDING Propucts MERCHANDISER 


Sells 30,000 Aluminum Windows 
(Washington Lbr. Co.) Baltimore, 
June 11, p. 100 


Fans Blow $6,500 May (Builders 
Emporium) Van Nuys, Calif 


25, 


Nice Profit in Sliding Glass Doors 


(Schubert Lbr. Co., John Wallin, 
Mgr.) Knoxville, Tenn 


Sells 100 Sets of Table Legs Monthly 
(Butler Bros. Lbr. Co.) New York 
City, N. June 25, p. 38 


How to Make Insulation Sales.............. 
9, p. 60 


Promote Wood 
(West Lbr. Co.) 


July 9, p. 52 


Unusual Ways to 
(Lumber waste) -- 
Atlanta, Ga 


Specialties Selling -—- Combination 
Doors, Windows............ July 23, p. 41 


Ways to Push Household Hardware.. 
. 6, p. 81 
Plastics in Building....../ Aug. 20, p. 36 


Analyze 


Hard Materials — How to 
Your Market— 


Madison, Ga Sept. 17, p. 28 

17, p. 
17, p. 30 
17, p. 30 
17, p. 30 
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Palm Springs, Calif....Sept. 
Elkhorn, Wis Sept. 
Madisonville, Ky Sept 
Hickory, Penn Sept. 


New Profitable Sideline: Concret: 
Specialties (Ruby Lbr. Co.) Madi- 
sonville, Ky Sept. 17, p. 32 
(Jenkins-Essex Co.) Elizabethtown, 

Sept. 17, p. 32 


Pipe Line to Future Sales 


Clay Tile: 
A lton, 


(Ginter-Wardein Lbr. Co.) 
ls - -aenepaitninaibieaiiteiahbtnersees Sept. 17, p. 34 
(Schrader & Engel Lbr. Co.) Hawi. 

eye, lowa Sept. 17, p. 34 


Profitable Tips to Concrete Sales 
(Citizens Lbr. Co.) Sturgis, Mich 
Sept. 17, p. 36 


(Koss & Son) Clark, N. J......... 
Sept. 17, p. 36 


(Clairton Commercial, Inc.) Clair 
ton, Penn opt. 17, p, 37 


Concrete 


Sell the Handyman Market 
} 17, p. 40 


Masonry 


Pre-Mixed Concrete Fast-Seller 
Sept. 17, p. 44 


Promote Tie-In Sales of Masonry Ma 
terials Sept. 17, p. 48 
The Swing to Lumber Dealers for 
Hardware ........ iaddlinmesn 
..Oct, 15, pgs. 33, 88, 40, 48, 50 
Low-down on Homeowners Paint Buy 
ing Habits................ -Nov. 12, p. 102 


Selling Remodeling Jobs 


Stop Selling Short Lengths Short for 
Remodeling Jobs (Capito! Lbr. Co.) 
Milwaukee, Wibs............. Mar. 5, p. 58 


Grosses $500,000 from Smal! Contrac- 
tors and Homeowners (Peters Lbr. 
Co.) Philadelphia, Penna 


5, p. 62 


Sick Patients Love Dr, Fix-It (Valley 
Lbr. & Supply Co.) Decatur, Ala 
June 11, p. 


Guarantees Home Repair Jobs (Wood 
Lumber Co.) Decatur, Ala................. 
.—July 9, p. 48 


Fixit Service Breathes New Life Into 
Drought - Stricken Business Area 
(Home Lbr. Co.) Ashland, Kan....... 

Oct, 29, p. 40 


Surveys & Business Predictions 


Lumberyard Customer Survey—Chi 
cago Tribune—Part 1 ’ 

Apr. 16, p, 44 
Lumberyard Customer Survey-——Chi- 
cago Tribune—Part 2...... ; , 
pean Apr. 30, p. 34 


Consumer Survey is “Eye-Opener” 
Answers from dealers re Chicago 
Tribune Survey June 11, p. 82 


‘How Dealers Compensate Their Sales- 


men—Survey—lIst report............0 
Aug. 6, p. 52 


Profit-Sharing Plans 


VEPOPb. cece 


What About 
Survey—2nd 


Cost of Doing Business Survey’ for 
(Ira S. Fields) Chicago 
' p 


What to Expect in '57,,..Dee. 10, p. 


What’s Ahead in '57 Dec, 10, p 
What's Ahead in Morteage Money 7.... 
; vee Dee, 10, p. 48 


Dealer Goals for '57........Dee, 10, p, 54 


Dealers Look Forward to a Good 
Year..... Dec, 10, p. 62 


Yard Design & Layout 


Expandable Retail Showroom (James 

N, Lindenberger, architect) 

, dan. 9, p. 74, 

Tri-Level Retail Showroom (James 
N. Linde ener architect)... 
Feb, 6, p. 38, “#12 
Showroom for Tomorrow (James N. 
Lindenberger, architeet)........ aide 
; Mar. 9, p. 54, #13 


How to Plan your Parking Area 
phe de 19, 


Planning Center (Weyerhaeuser Sales 
OG.) cisiecercuna Apr. 30, p. 21, #14 


Merchandising the Fixture Metal 
Building Products (No, 1 of series) 
sccdgniiddenienievilcdievediundiiada aaa 


Self-Selection for Cabinet Hardware 
(No, 2 of series) June 25, p. 50 


Model kitchen display (No. 3 of 
BETICB) .....0000000 Aug. 6, p. 80 
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